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KFC: 40 Years of Accomplishments in Reform & Opening up--Creating Positive Energy
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[Introduction]
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(Female) From its first restaurant in China in 1987, to more than 5,600 outlets across the whole
of China today, KFC has accompanied its customers through the gratifying process of change that
reform & opening up has brought to ordinary people.
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(Male) During the recent Mid-Autumn Festival and National Day holidays, the financial channel of
CCTV and KFC teamed up to present 40 Years of Reform & Opening up. The goal of the successful
campaign was to “Cheer on China” through a series of activities designed to spread positive
energy and build national pride.
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100 theme restaurants in 17 cities: 100 restaurants decorated with images of "40 Years of
Reform & Opening up" recorded the minutiae of the reform & opening up process and depicted
the major changes that have taken place from a variety of angles, integrating unique local
elements in the form of old photos and other items typical of their time. At the same time, the
financial channel of CCTV and KFC teamed up to present Mid-Autumn Festival and National Day
buckets carrying visual images of historical events and moments from reform & opening up.
Leveraging readily accessible items and locations, the campaign covered more than 300 million
consumers of different age groups, spreading positive energy to “Cheer on China”.
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[Live] A consumer in Wuhan
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| think these bridges are a perfect example of China’s 40 years of reform & opening up. As
someone born in the 1990s, I'm inspired to take on greater responsibility in the future.
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[Main Body] The theme activities drew from the lives of ordinary Chinese, using innovative
communication models and interacting with multiple parties including museums and sports
events to "Cheer on China". "Cheer on China" received 180 million hits on social media, giving
the campaign massive coverage and scale. Opportunities were also created to interact with



consumers online and offline, and to solicit narrators for "reform & opening up days" paying
tribute to the process.
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[Live] Gong Ting, a post-80s cartoonist in Guangzhou
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(1) mainly create images of "Guangzhou when | was little". | have witnessed the slow change of
the City of Guangzhou from what it was in the past into a metropolis.
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[Live] Mr. Liu, a city photographer in Shenyang
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| have taken several hundred old photos of Shenyang. At the time | was taking them, | never
imagined making the comparison with today. The way a city evolves should be recorded. Now,
looking back at 40 years of reform & opening up, | become very emotional and really feel the
earthshaking changes that have taken place in our country and our city.
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[Live] Johnson Huang, General Manager of KFC China
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The campaign received widespread support and praise across the country. Different age groups
shared their memories, experiences, and appreciation of growing together with China through
reform & opening up.



