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Pizza Hut: Interpreting “Outstanding China” and Celebrating “40 Years of Reform & Opening up”
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(Female) This year marks the 40th anniversary of China’s reform & opening up. As a restaurant
brand that entered the China market as early 1990, Pizza Hut is among those with lengthy and in-
depth experience of the reform & opening up process. It has witnessed tremendous change in
China, and seen great accomplishments.
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(Male) During the 2018 Mid-Autumn Festival and National Day, Pizza Hut teamed up with the
China Textile Enterprise Association to launch the “Outstanding China” campaign as a gift to the
40th anniversary of China’s reform & opening up.
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During the Mid-Autumn Festival and National Day, Pizza Hut and the China Textile Enterprise
Association presented a photo exhibition--“Evolution of Fashion in China during Reform &
Opening up”--in selected restaurants in several cities including Beijing, Shanghai, and Chengdu.
The exhibition used historical photos to demonstrate the positive changes reform & opening up
has brought to daily life and to fashion design in China. The simple images recorded a shift in
tastes from black & gray monotones to bright colors and personality, and showed what fashion
means to the Chinese, and how the fashion industry has grown.
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Jeff Kuai, General Manager, Pizza Hut China
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Pizza Hut wants to share with its customers the happiness, satisfaction and pride arising from the
country’s reform & opening up, through a wall of historical photos showing the positive changes
in the life of ordinary Chinese people and the world of fashion design.
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In the early days of reform & opening during the 1980s, young people began to follow the latest
trends, and their tastes in clothing moved away from dark colors and conservative styles. The
drive for reform & opening up took a new turn in the 1990s, as people began to turn to clothes
that were more laid-back, comfortable, and colorful. By the turn of the century China’s fashion
industry was taking off, and more and more people were beginning to follow fashion weeks both
in China and abroad. Clothing became more colorful, more diverse and more personalized, in a
trend that continues today. Following the timeline of the photo wall is like passing through a
time tunnel, allowing customers to relive the vivid history of different generations of Chinese.



