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KFC: Witnessing 40 Years of Reform & Opening up through Photos
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(Male) This year marks the 40th anniversary of China’s reform & opening up. The
accomplishments of these 40 years are reflected in what people wear, what they eat, where they
live, and how they travel. As the first western fast food brand to enter China after reform &
opening up began, KFC is a mirror of the process, and has witnessed tremendous change in
Chinese society.
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(Female) During the Mid-Autumn Festival and National Day, KFC launched a nationwide
exhibition—"Witnessing 40 Years of Reform & Opening up through Photos"--to showcase the
beauty of China.
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During the "Witnessing 40 Years of Reform & Opening up through Photos" campaign, KFC chose
the themes of "Cheer on China" and "40 Years of Reform & Opening up" to decorate 100
restaurants, recapping the tremendous change that has taken place in Chinese society. A photo
gallery recorded the minutiae of daily life through the last four decades in simple photographic
images. At the same time, to celebrate the Mid-Autumn Festival and the National Day, KFC
introduced special themed buckets celebrating historical events of reform & opening up.
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Joey Wat, CEO of Yum China
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We hope to create positive energy by referencing specific historical moments, such as the
creation of the Special Economic Zones in 1979. That is one of our themes. Through a photo
gallery documenting 40 years of reform & opening up, presented in 100 of our restaurants across
the country, we hope to relive the best of the last 40 years.
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On September 21, the first event of the campaign took place at a KFC restaurant in Wujiaochang,
Shanghai. A display of photos depicted the exciting changes that have taken place in the daily
lives of ordinary people during 40 years of reform and opening up. Customers of all ages
attended the event, and recounted their personal anecdotes and expressed their personal
feelings on how reform and opening up has changed their lives for the better.
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A customer in Shanghai
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These last 40 years have brought us a very, very big sense of happiness. As a Chinese from
Shanghai who has been through the whole experience, I'm really proud of reform & opening up.



